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With Style Up, Aditya Birla Fashion eyes shoppers in small cities
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NEW DELHI

 ditya Birla Fashion and
Retail Ltd (ABFRL),
which retails brands

such as Louis Philippe, Allen
Solly, Peter England and Van
Heusen, is eyeing shoppers in
India’s small cities with Style
Up, a chain of large-format
value fashion stores that it
started last year as an experi-
ment. ABFRL plans to add
another 10-12 stores this year

-

Ashish Dikshit, managing director, Aditya Birla Fashion and Retail Ltd (ABFRL).

most of our portfolio lies
betweenmid-premium to pre-
mium segment but when we
lookatwhere the consumersin

beforeitreachessize and scale
where it can expand the busi- ‘
ness,said Ashish Dikshit, man-
agingdirectorofthe company.

Currently Style Up runs 16 | brandssuchasAllenSolly, For-
storesin placessuchasDeoria | ever 21, apart from running
and Robertsganj in Uttar Pra- | Pantaloons.
desh, Bhabua, Begusarai, Lakh- “As a company we have a
isarai and Gopalganj in Bihar, | long-term vision of bei

A The 4
move is in line with the com- | across various price points in
pany i hi y,” said Dikshit.
to the masses beyond the “When we look at what we
brands it sells. ABFRL retails | alreadyhavetoday,wefind that

we don'treach, there isa very
large market in tier4-and 5 cit-
ies, and there are 100s of such
towns,” hesaid.

Style Up typically operates

large format stores, sized
between 6,000t08,0005sq. ft,
selling ethnic and western
apparel and accessories for
men, women and children
priced at an average of
-X600.

Therretailer has been work-
ing on fine-tuning the right
proposition for these stores

over the last one year, Dikshit
said.

Kannauj, Baddiand Almorathat
are seeking the latest fashion

“We have tried to find what | butatlowerprice points.Shop-
fashion stays and what con- | pers in these places are not
sumer behaviour operates in | brand conscious but style and
these smaller towns, and what | value conscious, said Ankur
would be the right economic | Bisen,vice-president, retailand
model,” hesaid. consumer products, Techno-

The company pak Advisors.

LR CER RO WVALUE FOR Alargecompany
what format, size, MONEY suchasAdityaBirla
and model works Fashion and Retail
best forthebrand, ABFRLplanstoadd  Ltd looking at
hesaid. Themarket 2nother10-12stores

for value fashion

thisyear beforeit

smaller cities is an
3 A x

retail formats in canexpandthebiz ~ metros are set to
India’s small cities STYLEUp operates reach a saturation
andtownshasbeen point for branded
built over a period e format stores ]

of more than 10  westernapparel, tition from online
yearswithregional pricedat?500-%600  retailers heats up,
and national retail- hesaid.

erssuchas V-Mart, Aditya Birla
I-India Family Martand Vishal | Fashionand Retail Ltd operates
MegaMart that: morethan2,700: i i
ionandotherconsumergoods | apartfromretailingitsbrandsin
in these markets. Their offer- | 18,000 multi-branded outlets.
i i 019,

pers incitiesand townssuchas | posted a turnover of 38,118

Bulandshahar, Farrukhabad,

crore.






