
 

 
Van Heusen launches new sub-brand ‘Flex’ in Active wear 

- Unveils new campaign ‘Fashion meets performance’  

 
 
15th March 2022, Mumbai:  Van Heusen, India’s leading power dressing brand from Aditya Birla 
Fashion and Retail Ltd (ABFRL), has announced the launch of a new sub-brand “Flex”.  

Van Heusen Flex is new age clothing crafted for modern-day professionals who seamlessly shift 
between work and play. The brand has also launched a distinctive campaign ‘Fashion meets 
performance’ to announce its entry into the active wear category.  

Targeted at young professionals, the Van Heusen Flex range is designed to look sharp and engineered 
to provide true freedom of movement and is infused with superb style and comfort. The international 
brand stands for fashion and functionality, with each item of clothing a perfect blend of comfort and 
performance.  

Van Heusen Flex offers an entire range of t-shirts, jackets, sweatshirts, shorts, and track pants for 
men. The collection uses anti-microbial technology to keep odour out, Easy Dry Technology with 
quick-drying fabric, ergonomic design, high stretchability, and durability. It also has an innovative 
“reflect technology” with reflective elements that look normal during the day but glow in the dark.  

The brand’s new campaign is live across its social media pages, including Facebook, Instagram and 
YouTube. The highlights of the campaign were also featured in the recent India-South Africa cricket 
series, which was live on Disney Hotstar. The campaign was also visible through high impact 
properties like live squeeze-ups and branded cards during the Test and ODI matches.  

Mr Abhay Bahugune, COO, Van Heusen, Aditya Birla Fashion and Retail said, “With the growing 
popularity of sports and home fitness, young consumers are seeking comfortable and functional 
active/sportswear. The Van Heusen Flex range is targeted at self-driven, passionate, stylish, tech-
savvy, ambitious, and assertive young professionals who are focused on health and wellness.” He 
added, “The brand stands for style, creativity, innovation, and perfection. With this new range, we 



 

are confident that our customers will recognise how Van Heusen Flex is a comfortable and yet 
fashionable addition to their wardrobe.” 

Mithila Saraf, Business Head of Famous Innovations that created the campaign, said, “The intention 
behind the film was to bring alive the Van Heusen Flex collection in a very Van Heusen way. The Van 
Heusen man is ambitious, driven and wants to win at every aspect of life – be it fitness or his 
professional career. A great workout and a fit body are the perfect fuel for winning at work. We 
brought alive this insight by juxtaposing various fitness activities with professional achievements. 
Featuring the influential athlete Chase Armitage who has long been associated with the brand, we 
chose London as the perfect backdrop to represent the spirit of being “born to flex.” 

The Van Heusen Flex range is priced at Rs 899.  

The products are available across Van Heusen exclusive stores and on the Van Heusen website 
(https://www.vanheusenindia.com/flex) and Van Heusen App.  

Link- https://www.youtube.com/watch?v=t8ioATdJ1aw 
  
About Van Heusen  
 
Van Heusen is India's No. 1 premium lifestyle brand for professionals. With a rich heritage of 128 years in the 
United States of America, the brand entered India in 1990. Over its 25 years of history in India, Van Heusen has 
emerged as a fashion authority for the ever-evolving Indian consumer and has established itself as the one-stop 
destination for the latest trends. Today, Van Heusen is not only the most preferred workwear brand, but also 
effortlessly straddles across the entire spectrum of occasions like casuals, ceremonial and party wear. 
 
About Aditya Birla Fashion and Retail Limited 
  
ABFRL is part of a leading Indian conglomerate, The Aditya Birla Group. With revenue of Rs. 5,249 
cr., spanning retail space of 8.4 million sq. ft. (as on March 31, 2021), it is India’s first billion-dollar 
pure-play fashion powerhouse with an elegant bouquet of leading fashion brands and retail formats.  
The Company has a network of 3,212 stores across approximately 31,000 multi-brand outlets with 
6,800+ point of sales in department stores across India (as on 31st March 2021). ABFRL’s ‘Lifestyle 
brands’ include Louis Philippe, Van Heusen, Allen Solly and Peter England established for over 25 
years. The ‘Youth Western Wear’ comprises American Eagle and  Forever 21.  ‘Super Premium 
brands’ extends to The Collective, India's largest multi-brand retailer of international brands, Simon 
Carter and select mono-brands such as Ralph Lauren, Hackett London, Ted Baker and Fred Perry.   
 
The ‘Innerwear, Athleisure and Active wear’ segment is establishing itself as India's most innovative 
and fashionable brand. Pantaloons is one of India’s largest fast fashion store brand. The Company’s 
portfolio of Ethnic wear brands is built with craft-based brand Jaypore, mid-premium women’s wear 
brand Marigold Lane and premium men’s wear brand Tasva. The Company’s has also entered into 
strategic collaborations with India’s leading designers Sabyasachi, Tarun Tahiliani and Shantanu & 
Nikhil.  
 
For further information, please contact: Janet Arole | AVP & Head, Corporate Communications, Aditya Birla 
Fashion and Retail Limited | janet.arole@abfrl.adityabirla.com  
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