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PRESS RELEASE

S&P Global CSA 2020 announces ABFRL as Asia’s "Most Sustainable Company’
in Textile, Apparel & Luxury Goods Industry

e ABFRL ranks 8" globally and 1t in Emerging Markets & Asia
e Achieved a percentile of 85 in the textile, apparel and luxury goods industry
e Score improved by 7 compared to last year assessment cycle

Mumbai , 28 December 2020 : Aditya Birla Fashion and Retail Limited (ABFRL), the powerhouse of
fashion and retail sector is positioned as Asia’s ‘Most Sustainable Company’ and globally ranked 8™ in
the Textiles, Apparel & Luxury goods Industry for its Environmental, Social and Governance (ESG)
performance in the 2020 edition of S&P Global Corporate Sustainability Assessment. The CSA
methodology is used, among others, to select the companies for the Dow Jones Sustainability Indices
(DJSI).

Commenting on the occasion, Mr. Ashish Dikshit, Managing Director of ABFRL said, “We are delighted
that ABFRL has been positioned first in Asia and 8th Globally in Textiles, Apparel & Luxury Industry
category based on S&P Global Corporate Sustainability Assessment 2020. These rankings reflect our
commitment towards enhancing economic, governance, social, and environmental initiatives at ABFRL.
Over the past decade, ABFRL has been a pioneer in driving sustainability to the forefront of the Fashion
and Retail Industry. As a responsible Organisation, we aim to provide thought leadership and accelerate
the sustainability drive in the industry.”

Mr. Edoardo Gai, Managing Director, SAM a part of S&P Global said, “We congratulate Aditya Birla
Fashion and Retail Limited for achieving the highest score of all Asian companies in the Textiles, Apparel
and Luxury Goods Industry and a global industry rank of eight, based on the Corporate Sustainability
Assessment (CSA) 2020. This is a reflection of being a sustainability leader in your industry. With a record
number of companies participating in the 2020 Corporate Sustainability Assessment, this sets your
company apart and rewards your continued commitment to people and planet.”

Every year the S&P Global Corporate Sustainability Assessment methodology is used to assess global
companies and ranks the companies based on their ESG performance. ABFRL score was reflection of its
virtue of vision, continuous efforts, commitment and efficient sustainability work in the areas of the
corporate governance & economic, environmental, and social dimensions.
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The information contained in this electronic communication is intended solely for the individual(s) or

entity to which it is addressed. It may contain proprietary, confidential and/or legally privileged
information. Any review, retransmission, dissemination, printing, copying or other use of, or taking any
action in reliance on the contents of this information by person(s) or entities other than the intended
recipient is strictly prohibited and may be unlawful. If you have received this communication in error,
please notify us by responding to this email or telephone and immediately and permanently delete all
copies of this message and any attachments from your system(s). The contents of this message do not
necessarily represent the views or policies of Aditya Birla Group. Computer viruses can be transmitted
via email. Aditya Birla Group Companies attempts to sweep e-mails and attachments for viruses, it does
not guarantee that either are virus free. The recipient should check this email and any attachments for
the presence of viruses. Aditya Birla Group does not accept any liability for any damage sustained as a
result of viruses.

About ABFRL:

ABFRL is part of a leading Indian conglomerate, The Aditya Birla Group. With revenue of Rs. 8,788 cr.
spanning retail space of 8.1 million sq. ft. (as on March 31, 2020), it is India’s first billion-dollar pure-play
fashion powerhouse with an elegant bouquet of leading fashion brands and retail formats.

The Company has a network of 3,031 stores across approximately 25,000 multi-brand outlets with
6,500+ point of sales in department stores across India.

It has a repertoire of leading brands such as Louis Philippe, Van Heusen, Allen Solly and Peter England
established for over 25 years. Pantaloons is one of India’s largest fast fashion store brand.

The Company also holds exclusive online and offline rights to the India network of California-based fast
fashion brand Forever 21. The International Brands portfolio includes - The Collective, India's largest
multi-brand retailer of international brands, Simon Carter and select mono-brands such as American
Eagle, Ralph Lauren, Hackett London, Ted Baker and Fred Perry.

Van Heusen Innerwear, Athleisure and Active wear is establishing itself as India's most innovative and
fashionable brand. Additionally, the company closed two strategic investments in branded ethnic wear
business with Jaypore and Shantanu & Nikhil.

For further information, please contact: Janet Arole | AVP & Head, Corporate Communications, Aditya
Birla Fashion and Retail Limited | janet.arole@abfrl.adityabirla.com
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